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	Academic Writing Student Information Sheet: 
Using Evidence to Support your Argument


Links to: Referencing and Plagiarism, Planning your Work, How to Structure a Paragraph
Introduction:

In order to present an informed argument, writing in Higher Education should demonstrate wide and selective reading. It is important to cite other people’s ideas as part of your argument in order to show an ability to critically analyse and evaluate the work of others in your chosen field. In line with correct academic practice, you must ensure that you are aware of the referencing style of your School or Discipline. You will be able to access this information in your Module Handbook, or through your Library. If you are unsure, speak to your Module Leader.
For Example:
The table below is an example of how you might use this resource:
· Why has corporate identity become such an important business strategy in recent decades? Is it still as relevant today as it was in the 1960s and 1970s?
	Point
	Evidence
	Harvard Reference

	Corporate identity (CI) may be seen as an important means of communication between company and customer and has a . . .
	‘central role to play in the strategic development of an organization.’
(Markwick and Fill 1997).
	MARKWICK, Nick and FILL, Chris, 1997. Towards a framework for managing corporate identity. European Journal of Marketing, 31 (5/6), pp. 396-409


	Fierce competition between rival companies ensures that corporate identity has become an essential marketing tool. Lipe (2006) suggests that,

	a ‘powerful [corporate] identity’ will ensure a relationship of trust between company and consumer thus increasing the potential for repeat business
(Lipe, 2006).

	LIPE, Jay, 2006. Stand Out from the Crowd: Secrets to Crafting a Winning Company Identity.
Chicago, USA: Dearborn Trade, A Kaplan Professional Company.


	Advances in the internet and other modern technologies since the 1960s and 70s, as well as a fluctuating economic climate, have meant that customers are now increasingly subjected to advertising from a wide range of multi-media. Such advances have forced companies to . . .

	create a strong brand which maintains loyalty whilst also inspiring a sense of quality (Matson Knapp 2001).
	MATSON KNAPP, Pat, 2001. Designing Corporate Identity. 1st Ed. Massachusetts, USA: Rockport Publishers, Inc.


Checklist:
· Use your reading list in order to identify key aspects of the title

· Ensure that you have used the Approaching the Question worksheet in order that you are fully aware of what you are being asked to do

· Planning your work is essential in order that you produce a coherent and logical piece of writing so make sure that you have looked at the Planning your Work information and work sheets

· The How to Structure a Paragraph sheets will help you to fully develop the points you are making within your essay

	Common Mistakes

· Failing to demonstrate an understanding of the subject through misuse of theory

· Students often use too few references, showing inadequate scope in their reading

· Using quotations which have a tenuous link to the argument put forward

	Further Information

Need additional support? In the
first instance speak to your 
course tutor about any issues 
you have with specific 
assignments. If you have more 
general worries about your 
writing or would require 
additional support then contact student support services for 
advice.




Now you’ve read the guide, we suggest that you have a go at the Using Evidence to Support your Argument worksheet.[image: image1.png]NOTTINGHAM®
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